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Methodology 
A survey was created to assess what times students would be most interested in seeing 
different types of entertainment at the Ford Center at Ole Miss. The 10 question survey 
was sent out via Facebook status on November 8, 2016, reaching 60 respondents and a 
response rate of .029 (60/2095). The survey’s main goal was to understand why students 
go see certain events at particular times. This research is intended to improve the Ford 
Center’s brand awareness and ticket sales among college students.  

Relevant Findings 
1. Students were most interested in seeing speakers at the afternoon time slot.  

2. Zero respondents had seen a movie at the Ford Center.  

 

Afternoon Speakers 
Students were more interested in seeing a speaker both at and not at the Ford Center 
during the afternoon time slot. For scheduling purposes, these results show to get 
students to attend the Ford Center, the events do not necessarily have to be at night. It 
also draws attention to the fact that students are uninterested in the usually more 
popular types of entertainment, music and theatrical performances, at this time period. A 
way to attract more students to the Ford Center is to appeal to their interests with a 
diverse schedule. 
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No Movies 
 

 

 

 

While over 45 respondents 
had seen a movie before, 0 
had seen a movie at the 
Ford Center. Expanding the 
Ford Center’s schedule to 
include film screenings 
could appeal to a new 
audience, therefore 
increase ticket sales and 
customer volume. 

 

 

Marketing Idea  

“Ford at 4” 
“Ford at 4” would be a film and speaker series that utilizes the small room in the Ford 
Center. Students would be asked to suggest films and topics for speakers such as resume 
building, financial help, industry happenings, etc. via a Google Form. The Ford Center 
would select speakers based on the suggestions, and announce the line-up on social 
media, on campus, and in local publications. On the fourth of every month at 4 p.m., 
“Ford at 4” will present a new speaker or a film based on student suggestions. Students 
would be able to purchase an exclusive student-only “Ford at 4” ticket package which 
gives them access to all speakers, or buy tickets individually. “Ford at 4” would give 
students the opportunity to get involved with scheduling, therefore increasing their 
interest in events happening at the Ford Center.  


